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Objective of the survey- to find out the career guidance specifics aedtifly problems.

Survey methodology.To find out information on the practical implemerda of career
guidance (later - CG) activities in partner cowedrithere was the questionnaire disseminated
among both career guidance providers (speciabsid)clients (young people). The survey was
carried out in October — November 2018. There wegated 2 separate questionnaires (designed
for providers and clients), adopted into the Godglems and disseminated among the target
groups. The questionnaire for CG providers consii® questions closed and open type, there
were 53 responses (53(N) gathered. The questienfuiCG clients consists of 10 questions

closed and open type, there were 52 responses ) §2a(hered.

Survey Analysis of CG providers

|. PROFILE (1-6)
1. Gender distribution:

m \Vyras

= Moteris

The main part of the respondents — females (91%).

2. Age of the respondents:
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The majority of respondents were 43 years old. yidwengest — 27, the oldest — 60. The
average - 45,25.

3. The respondents are employed:
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Majority of respondents (85%) are employed in etlanal institutions.

4. Job positions of the respondents:

S

Job positions N-53

Vice-director

Teacher of a subject

Psychologist

Career specialist, working with pupils

Career specialist, working with adults

Career specialist, working with pupils + subjeedeer + class mentor
Social pedagogue

Career specialist, working with pupils + social agdgue
Director

Director + psychologist

Subject teacher + project manager

Manager f the non-formal education group

Subject teacher + librarian

Subject teacher, vocational supervisor

Career specialist, working with pupils + class neent
Career specialist, working with adults + psychasbgi
Director + career specialist working with adults

Director + Career specialist, working with pupilgareer specialist working with
adults + manager of the non-formal education group
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Career specialist, working with pupils + class ter manager of the non- 1 2
formal education group + librarian

Career specialist, working with pupils + careercsglest working with adults + 1 2
class mentor

Director + career specialist, working with pupil€areer specialist working with 1 2
adults

Career specialist, working with pupils + careercsglest working with adults + 1 2
manager of the non-formal education group

Career specialist, working with pupils + careercsglest working with adults 1 2
Career specialist, working with pupils + careercsglest working with adults + 1 2
lector

Director + Career specialist, working with pupil€each + supervisor 1 2
Career specialist, working with pupils + careercsglest working with adults + 2
manager of the non-formal education group + heatleEducational 1
Department

The results reveal that just for few respondents {Qvorking with pupils and 6% working
with adults) the duty of career guidance is thematity of their work. For the rest of the resportden

the career guidance is a secondary duty, combirbdothers.
5. Respondents’ experience in career guidance:
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Majority of the respondents have 5 years of expeae The shortest experience — 1 year,
the longest — 25. The average — 7.87.

6. Respondents’ qualification in career guidance:
2%

= baigeé specialias studijas, 9%
susijusias su karjeros
projektavimu
karjeros specialisto kvalifikacijg 15%

jgijo specialiuose kursuose

karjeros specialisto
kompetencijas jgijo savarankiskai 59%

Majority of the respondents (59%) have obtaineddaeeer guidance qualification in
specialized short-term courses. Only 15% haveugttedl from the career guidance studies. Other

respondents have no competencies or have obtdiredliy self-learning.



I COMPETENCES: WHICH (NAME THREE) ARE THE MOST IMPORTANT

AND WHICH (THREE) TO BE IMPROVED

7. The most important competencies of career speciaigssand ones they would like to

develop:
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The most important competencies in career guidance:
1. Vocational counselling;
2. Organization and management of CG processes;
3. Motivation of clients.

The competences to be developed:
1. Knowledge about employment and labour law;
2. Motivation of learners/clients;

3. Vocational counselling.

[Il. WHICH CLIENTS’ COMPETENCES ARE THE MOST SUCCESSFUL IN GUIDING AND
WHICH ARE THE MOST DIFFICULT. WHAT METHODS ARE THE MOST SUCCESSFUL
(NAME 2) AND WHICH ARE THE MOST POPULAR (2)

8. Success of clients’ competences development:esssnent of CG providers

Competencies value Value Average
minimum maximum

Knowledge of personality 2 5 3,98
characteristics (self-knowledge

Knowledge of career 2 5 3,92
opportunities

Career planning 1 S 3,82
Career implementation 1 5 3,28

CG providers indicated that, when working with ot they are at most successful in development
of the personality characteristics(self-knowledge)petence and the least successful — to develop

the competence of career implementation.



10. The most popular and most effective working mébds:

Use Not use . Value Value

% % Working methods min max Average

100 0 Conversations 2 5 4,23

90 10 Discussions 1 5 3,91

84 16 Games 2 5 3,95

81 19 Independent work 1 5 2,89

79 21 I\/_Iowe reviews and 1 5 3.38
discussions

73 27 Examlnlng storiesof N 1 5 334
extraordinary personalities

70 30 Role play 1 5 3,56

58 42 Project activities 1 5 4,09

Most of the respondents use all the mentioned nasthiche most popular are: conversations,
movie reviews and discussions, discussions and glambe most effective methods are:

conversations, discussions and project activitiegortunately, the project method is used not often

IV. FACTORS THAT RESTRICT AT MOST THE PROVISION OF THE CG SERVICES

(NAMING 3 FACTORS)
9. Restricting factors

Absolutely Don't . Absolutely
Agree Disagree :
Factors agree know disagree

N | % [IN|% N[ % N| % [ N | %
22 | 41| 22 44 8 |15 1| 2 | O O

Lack of financing to carry out CG
activities

CG is not a priority in the
educational policy

Lack of motivation of
learners/clients

Lack of methodical material and
other tools for CG implementation
Lack of in-service courses and
seminars for CG specialists

In the institution, there are no
professionals able to provide high| 7 13 | 14| 26 4 | 8| 20| 38 8 15
guality services.

Due to indifferent attitude of
business enterprises, sometimes it is
hard to find social partners to 3 5 | 18| 34/ 13| 24| 16 | 30 3 5
implement CG activities.

15 | 28 | 19| 36 5 | 10| 9 17 5 10

8 15| 23| 43 5 |10/ 11| 21 6 11

4 8 | 23| 43 9 | 17| 16| 30 1 2

3 5 | 20| 38/ 7 | 13| 20| 38 3 5

Lack on information regarding CG
services




Most restricting factors:

Agree
82%

1. Lack of
financing
not sure
15%
disagree
3%

Agree 64%

disagree
27%

2.CGisnota
priority in
education policy

Agree
58%

3. Lack of

learners'/clients'
motivation

Disagree

32%

Don't
know
10%



V. THE MOST POPULAR INFORMATION SOURCES USED FOR CG ACTIVITIES

11. Tools and information sources helping in CG segices:

Main tools and information sources

e

Shared methodicgl
material (N-11)

v

Websites (N-32)

e Personal and shared
experience (N-12)

* Books
* Games
* Broshures, films

* Material from seminars,
training sessions.

o www.mukis.lt

* www.euroguidance.lt

* lamabpo.lt

e aikos.smm.lt

o www.db.lt

» www.facebook.com

* busiu.eu

o www.profesijupasaulis.lt

» Informational websites in
English

» websites of educational
institutions

» Contacts, parents, social
partners

* Activities
» Learners expectations
» Personal competence

Most of the respondents indicated that the websitesvery most useful in their work.

Mainly they use the sites likeww.mukis.It www.euroguidance./lamabpo.l, etc. They also use

shared methodical material as well as shared pafrsaperience.

VI. WHAT PERCENTAGE OF THE CG PROVIDERS BELONG TO THE LOCAL AND

INTERNATIONAL PROFESSIONAL NETWORKS. PLEASE NAME THE NETWORKS THEY

BELONG TO.

12. Inclusion of CG providers into local and interrational networks.




Belonging to the professional networks

Local CG speciali
ec !
methodicy] (grcfzh(slt\?-
27)

Lithuanj
an Assocjati
‘ ion
f Career ISpeciah’sts
)

Majority of the respondents (51%) are involved intethodical activities of the local (town
or region) circle of CG specialists. 26,4 % beglomthe Lithuanian Association of Career Spedslis

Some of them belong to both networks.



Survey Analysis of CG clients

l. PROFILE

1. Gender distribution:

= Vyr.
= Mot.

Majority of the respondents - females (83%).

2. Age of the respondents:
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Majority of the respondents are 17 years old.Thengest —14, the oldest — 29.The

average - 18.

3. Current activity of the respondents

10%
6%

= mokosi bendrojo
ugdymo mokykloje

m mokosi profesinéje
mokykloje

= mokosi aukstojoje
mokykloje
dirba ir mokosi
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Majority of the respondents study at secondary alcf#®%) or vocational school (36%).

[Il. NEEDS FOR THE CG SERVICES: ARE THE CLIENTS AWARE OF THEIR PROFESSIONAL

FUTURE, DO THEY NEED ANY ASSISTANCE AND IF THERE IS A POSSIBILITY FOR HAVING THE

ASSISTANCE

4.  Awareness of the professional future

m tvirtai Zino, kuo uzsiims
ateityje

® daugmaz Zino

m renkasi i$ keliy skirtingy
varianty

kol kas neZino

Only 12% of the respondents know for sure what #reygoing to do in the future. 52% of
the respondents say that they know more or le$€$,tiydng to choose from several different
options, 17% do not know what they will do in fudur

5. Needs for assistance in planning a career

m Reikalinga
= Nezino

= Nereikalinga

The majority (42%) indicate that they need an #msce. 31%say that they can manage
without any assistance. 27% do not know if thegthany assistance or not.

6. Possibility to have an assistance in learninghoosing a profession, planning a future:



The majority (56%) say that they have a possibibtype guided by a specialist when
planning a career, 23% indicated that there isassipility to be guided, 21% do not know about

such a possibility.

23%

21%

NezZino

= Turi

Neturi

. FACTORS HELPING TO CHOOSE A PROFESSION (MENTION 3)

7. Helping factors in choosing a profession:

Factors Value min Value max Average
Parents, family 1 5 3,50
Information in the internet 5 3,17
Career specialist 5 2,63
Friend 1 5 2,59
Well known people, celebrities 1 5 2,55
Teacher, mentor 1 5 2,09
Other people in your institution 1 5 2,00
After class mentor 1 5 1,86

According to the respondents, the parents, fanmfgymation on the Internet and friends are at
most helpful in questions related to the choiceavker / career planning.

V. WHICH COMPETENCES FOR BUILDING A CAREER ARE THE BEST SELF-

ASSESSED AND WHICH ARE THE MOST DIFFICULT.

8. lf assessment of competences planning a career:

Very good Good Weak Very weak
Competences

N % N % N % N %
Self-knovyle_dge (personal 8 15| a1 79 5 4 1 5
characteristics)
Knowledge of the career ol 17| 20| s6| 14| 27| o 0
possibilities
Abl_llt_y_ for planning future 16 31| 26 50 3 15 2 4
activities/career
Abl_llt_y_ to implement future 12 23| 30 53 10 19 0 0
activities/career




Majority of the respondents all mentioned careengetences assessed as “good” or “very
good”. The competence of “self-knowledge” mostlyaged as “good”(15%)and “very good” (79%).
One third of the respondents (31%) their abilityptan their future career rated as “very good”. A
few respondents their ability to plan their futwareer rated as “very weak” (4%). A number of
respondents rated the competence of “Knowledgbetareer possibilities” as a weak one, likely,
the most difficult for them.

V. WHAT ACTIVITIES HELPING TO CHOOSE A PROFESSION ARE THE MOST

POPULAR (NAME 3)

9. Participating in CG activities and its significance in choosing career path/profession
Mostly the respondents were participating in:
1. Events (Career days, study fairs, competitions) €18%);
2. Career training seminars, lectures (short / sisgksions)(69%);

3. Occupational vocational visits (excursions to gumises)(64%).

VI. WHAT ARE THE EXPECTATIONS AND WISHES FOR CG PROVISION

— e N
/More contribution of the school\ Other support (N-19)
(N-25) *More informaton from
*More events, enterprises .
«More possibilities to examine own *Parents, other people having
abilities, diverse/rare professions,
*More support from counselors, teachers, *More information in the
« Get familiar with more diverse/rare \Internet. )
professions,
\eMotivate /

This would be more

helpful for choosing

a profession / career
planning

~
(More efforts made by themselve
(N-10)

eLearning more,

*To know better what you want,

«Self-knowledge, Don't know (N-7)
\-Personal experience.

\1%4
(7]




CONCLUSIONS:

The survey results reveal that even if CG is cdroet in educational institutions, it is not a
priority in education policy yet.
1. The results of the CG providers show that careecigfists use various means and methods
in their work, participate and share their expezéeim national professional networks (Local

methodical circle, Lithuanian Association of Car8eecialists). In their services provision,

the websites such asww.mukis.lt, www.euroguidance. ltlamabpo.lt, etc. are at most
helpful. According to the CG providers, their waskmostly restricted black of financing.
The fact that many of CG providers at the same timnge another work positions witnesses
that there ino much of attention for CG in education policy.Preparation of career
professionals is not sufficienas well: just a minor part of them (15%) have gatdd from
special studies, the majority (59%) have obtairmmues qualification at various short-term
courses, the rest of the respondents have no cengeeat all or have some knowledge by
self-learning.
2. The CG clients’ survey results show that even éir¢his a possibility to consult with
specialistsnot all of young people think they need itAccording to the survey, at most significant
factors in choosing a profession or planning aeraaeeparents’, family opinion and information

in the Internet.

Regarding the CG activities and their impact, ii@st popular for young people are: career events
and lectures, and the most significant for themvenés and intense vocational engagement

Expressing their expectations, young people wdlk&ltb have:
-more events,

- introduce with professions that are more divense rare,

- get better motivated,

- get more possibilities to explore themselves.

In choosing a profession, they expect more assistiom CG specialists and teachers.



